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CoRrpPOS MODIFICADOS/ALTERADOS. ENTRE A MODA E OS PROJETOS DE IDENTIDADE

Ambrogia Cereda

ReEsumo

O corpo tem vindo a desempenhar de forma crescente um papel crucial no contexto
social, onde a aparéncia representa a esfera privilegiada para a auto-expressdo e para a cons-
trucdo da identidade. Entre as muitas maneiras de decorar, adornar e camuflar o corpo, al-
gumas técnicas tradicionais (as tatuagens, o piercing, a escarificagdo) competem com téc-
nicas mais recentes e tecnoldgicas (a cirurgia estética, implantes) para modelar e retratar
individualidades. Por um lado, essas técnicas estdo a utilizar propdsitos e cédigos de apre-
senta¢do do mundo da moda. Por outro lado, desafiam esssa fluidez e mudanca continua ao
materializarem projetos de identidade a longo prazo cujo objetivo é resistir a transformacao.
Em ambos os casos, os individuos referem-se ao corpo como um dominio privilegiado para
narrar e refletir sobre a sua prépria histéria pessoal, parecendo também sentir-se mais capazes
de gerir as diferentes técnicas e de as misturar para atingir os seus préprios propdsitos expres-
sivos. O resultado é uma combinagio de cédigos visuais que consegue revelar diferentes mo-
delos corporais, bem como diferentes formas de experienciar a corporalidade e a personificagdo.
Este artigo procura dar conta desta variedade, com referéncia a uma pesquisa desenvolvida so-
bre quatro técnicas (a tatuagem, a escarificagdo, a cirurgia estética e o piercing) entre um gupo
de utilizadores e profissionais.

PALAVRAS-CHAVE
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MODIFIED BODIES. BETWEEN FASHION AND IDENTITY PROJECTS

Ambrogia Cereda

ABSTRACT

The body has come to play an increasingly crucial role in social context, where appearance
representsthe privileged sphereforself-expressionandidentity construction. Amongthe manyways
of decorating, adorning and camouflaging the body, some traditional techniques (tattoing, pierc-
ing, scarification) are competing with newer and technological ones (aesthetic surgery, implants) to
shape and portray individualities. On the one hand, those techniques are borrowing from the world
of fashion purposes and codes of presentation, on the other hand, they challenge that fluidity and
continuous change by materializing long term identity projects aimed at resisting transformation.
In both cases individuals refer to the body as a privileged realm to narrate and reflect upon their
own personal story, they also seem more capable to manage the different techniques, and to mix
them for their expressive purposes. The result is a combination of visual codes that can reveal
different bodily models as well as different ways of experiencing corporeality and embodiment.
The article tries to account for this variety by referring to a research carried out on four techniques
(tattoing, scarification, aesthetic surgery and piercing) among a group of users and professionals.
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A EVOLUGAO E DEMOCRATIZAGAO DA MODA MODERNA: DE FREDERIK WORTH A FAST-
FASHION DE KARL LAGERFELD

Anténio Machuco Rosa

ReEsumo

Este artigo analisa a forma como a alta-costura associada 8 moda evoluiu desde as cria-
¢des iniciais de Frederik Worth até Karl Lagerfeld. A ideia guia consiste em ver como as formas
de exibi¢do do desejo de si mesmo assentaram em estratégias de diferenciagdo que se posiciona-
ram sempre como uma anti-moda critica das modas anteriores. Em particular serdo analisados
trés momentos do processo de democratizacdo da moda: a alta-costura chic criada por Coco
Chanel em oposi¢do a moda conspicua e ostentadora de Paul Poiret, a estratégia indiferencia-
dora de géneros de Yves Saint Laurent, e a estratégia da moda fast-fashion levada a cabo pela
colecc@o que Karl Lagerfeld desenvolveu para a H&M. A partir desses trés casos, e com base nas
teorias de Thornstein Veblen e George Simmel, serd apresentado um modelo tedrico geral que
permite compreender a dindmica das mudancas de moda.

PALAVRAS-CHAVE
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THE EVOLUTION AND DEMOCRATIZATION OF MODERN FASHION: FROM FREDERICK WORTH
TO KARL LAGERFELD’S FAST FASHION

Anténio Machuco Rosa

ABSTRACT

This article examines how the haute couture associated with fashion evolved from the ini-
tial creation of Frederik Worth to Karl Lagerfeld. The main idea is to see how the manifestations of
the desire to display himself are grounded on differentiation strategies that are always positioned
themselves as an anti-fashion critic of previous fashions. In particular, it will be analyzed three
moments in the process of democratization of fashion: the chic haute couture created by Coco
Chanel in opposition to Paul Poiret conspicuous and ostentatious fashion, the Yves Saint Laurent
strategy that indiferentiates gender, and the fast-fashion strategy developed by Karl Lagerfeld in
his collection for H & M. From these three cases, and based on theories Thornstein Veblen and
George Simmel, it will be presented a theoretical model that allows us to understand the overall
dynamics of fashion change.

KEYWORDS

Fashion; Coco Chanel; Yves Saint Laurent; Karl Lagerfeld; George Simmel

LANgANDO A MODA: O DISCURSO DAS REVISTAS
Brian Moeran

ReEsumo

No presente artigo discute-se a produgdo e o discurso das revistas de moda, que consti-
tuem parte integrante do “sistema da moda”. Enquanto intermedidrias entre os fabricantes e os
consumidores, estas revistas tém por principal objetivo: apresentar propostas sobre as pegas de
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vestudrio que estdo na moda; sobre quais serdo as ultimas tendéncias; sobre a importancia dos
nomes que ostentam; sobre os motivos pelos quais a moda deve ocupar um lugar importante
nas vidas das leitoras; e sobre os locais onde se pode comprar o vestudrio publicitado. Estas
propostas conferem legitimidade 8 moda e ao mundo da moda em termos culturais e comerciais
As revistas estabelecem relagdes significativas entre coisas que aparentam ser independentes na
sua esséncia; d3o-lhes vida social, criando um mundo imagindrio sobre elas; e impdem ordem,
quer histérica quer esteticamente, num mundo cujos produtos provavelmente passam desperce-
bidos, devido a sua natureza sazonal e quantidade potencialmente cadtica. As revistas de moda
apresentam as tendéncias que fazem parte das cole¢des mostradas nas passarelas. Ao fazé-lo,
criam um “discurso da moda” cujos termos avaliativos sdo usados por diferentes pessoas, em
tempos e espacos distintos, para demarcar e contestar um territério semantico em que as pre-
feréncias culturais de 4mbito local interagem com as normas globalizantes do sentido de moda.

PALAVRAS-CHAVE
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PROPOSING FASHION: THE DiscoOURSE oF GLOSSY MAGAZINES

Brian Moeran

ABSTRACT

This essay discusses the production and discourse of fashion magazines, or glossies,
which are an integral part of the ‘fashion system’. As intermediaries between producers and
consuming public, the glossies’ main purpose is to propose: to make proposals about what
in particular makes the latest clothes ‘fashion’; about what the latest trends are likely to be;
about the importance of the names behind them; about reasons why fashion should be im-
portant in readers’ lives; and about where the clothes themselves may be purchased. Such
proposals legitimize fashion and the fashion world in cultural — and commercial — terms.
The glossies make meaningful connections between things that seem to be essentially independ-
ent; they give them social lives by creating an imaginary world about them; and they provide
historical and aesthetic order in a world whose products, by their very seasonality and potentially
chaotic quantity, are likely to go unnoticed. Fashion magazines represent the fashions shown
in the catwalk collections. In so doing, they create ‘a discourse of fashion’ whose key evaluative
terms are used by different people across time and space to mark out and contest semantic terri-
tory in which local cultural preferences engage with globalizing norms of fashion taste.

KEYWORDS

Fashion System; fashion magazines; evaluative language; fashion taste; Japan

VESTIR, SEDUZIR E SIGNIFICAR: DA DIMENSAO SIMBOLICA DA MODA AO IMAGINARIO
EROTICO CONTEMPORANEO

Madalena Oliveira

ReEsumo

Fenémeno social e cultural relativamente recente, a moda é hoje a manifestacdo de um
certo imagindrio erdtico que parece organizar a vida coletiva. Ela governa, segundo Lipovetsky, as
nossas sociedades. Efémera, por natureza, a moda exprime, na verdade, a soberania das aparén-
cias e o poder da fantasia estética. Ela é, com efeito, a representacdo mais significativa do triunfo
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da seducio e do espetéculo. E por isso que a moda é, de algum modo, uma via de compreensio
do social. Pensando-a, portanto, como engrenagem, por um lado, e como sinal, por outro, do
nosso tempo, procuramos neste ensaio explorar de que forma ela é o prentincio de uma socia-
lidade assente no lado sensitivo, efervescente e instdvel das nossas relagdes intersubjetivas uns
com os outros e da nossa relagdo ao mundo e as coisas.

PALAVRAS-CHAVE
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DRESSING, SEDUCING AND SIGNIFYING: FROM THE SYMBOLIC DIMENSION OF FASHION TO
THE CONTEMPORARY EROTIC IMAGERY

Madalena Oliveira

ABSTRACT

As a relatively recent social and cultural phenomenon, fashion currently embodies a cer-
tain erotic imagery that seems to organise collective life. According to Lipovetsky, it governs our
societies. Fashion, being ephemeral by nature, actually expresses the sovereignty of appearance
and the power of aesthetic fantasy. It is, in fact, the most significant representation of the triumph
of seduction and spectacle. Consequently, fashion is, somehow, a way of understanding the so-
cial. This essay builds upon the reasoning of fashion as a mechanism, on the one hand, and as
a sign of our times, on the other, to explore how it is the harbinger of a sociality based on the
sensitive, unstable and effervescent side of our interpersonal relations with each other and our
relationship with the world and things.

KEYWORDS

Fashion; communication; Semiotics; seduction

MAGENS DE AMERICA LATINA NO FIGURINO E CORPO DA BAIANA DE CARMEN MIRANDA:
MEMORIA SOCIAL E IDENTIDADE

Mara Rubia Sant’Anna e Karitha Bernardo Macedo

ReEsumo

Estudo sobre os figurinos usados por Carmen Miranda durante no filme hollywoodiano
realizado em 1941, “Aconteceu em Havana” (Week-End in Havana, 20th Century Fox), em que se
analisa os elementos constitutivos e se discute como esses s3o apropriados na atualidade pelo
discurso de moda, reforcando ou perpetuando, de alguma forma, a discursividade construida
pela performance de Carmen hd muitas décadas atrds sobre o Brasil e a América Latina.

PALAVRAS-CHAVE
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IMAGES OF LATIN AMERICA IN THE BODY AND COSTUMES OF CARMEN MIRANDA’S STYLIZED
“BAIANA”: SOCIAL MEMORY AND IDENTITY

Mara Rubia Sant’Anna e Karitha Bernardo Macedo

ABSTRACT

This is a study on the costumes worn by Carmen Miranda during the Hollywood film “Week-
End in Havana”, released in 1941. It analyzes the elements of costume and discusses how they are
appropriate in the current fashion discourse reinforcing or perpetuating, somehow, the discourse
about Brazil and Latin America created by the performance of Carmen many decades ago.

KEYWORDS

Carmen Miranda; stylized “Baiana” costume; identity; social memory

A IDEOLOGIA DO CONSUMO NA MODA: UMA VISAO DIACRONICA

Maria Gama

ReEsumo

O presente artigo procura explorar a ideologia do consumo (em particular do consumo
de moda) de forma diacrénica. Comegcamos por reflectir acerca da génese e desenvolvimen-
to de um novo paradigma de consumo na sua interdependéncia com a infraestrutura urbana,
abordando um dos seus marcos cruciais: as alteracées que Paris sofreu do ponto de vista ar-
quiteténico no século XIX, pelas maos de Haussmann, e a emergéncia dos grandes armazéns.
De seguida, incidimos a nossa reflexdo sobre um outro aspecto fundamental — o aparecimento
dos shopping centers na Europa, sendo estes considerados aqui universos imagindrios. Discu-
timos igualmente a ideologia de consumo, impulsionada pelo centro comercial, a luz das trans-
formacdes provocadas pela aceleracdo do consumo e pelo fenémeno fast-fashion. Destacamos
ainda a nova ordem da incorporagado das marcas de moda em grupos econémicos que alteraram
as regras do mercado a escala global e, finalmente, nas novas catedrais de consumo.

PALAVRAS-CHAVE
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THE IDEOLOGY OF CONSUMPTION IN FASHION: A DIACHRONIC PERSPECTIVE

Maria Gama

ABSTRACT

This article aims to explore the ideology of consumption (in particular, the fash-
ion consumption) diachronically. It begins by reflecting on the genesis and development
of a new consumption paradigm in its interdependence with the urban infrastructure, ad-
dressing one of its key milestones: the architectural changes operated in Paris in the nine-
teenth century, at the hands of Haussmann, and the emergence of the department stores.
This reflection then focuses on another key aspect: the emergence of shopping malls in Eu-
rope, which are considered imaginary universes in this article. It also discusses the ideology of
consumption, driven by shopping malls, in the light of the changes caused by the acceleration
of consumption and the fast-fashion phenomenon. It highlights, in addition, the new order of
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incorporation of fashion brands in multinational corporations, which changed the market rules
on a global scale. Finally, it focuses on the new consumption cathedrals.

KEYWORDS

Modernity; paradigm; desire; consumption

A RELA(;AO ENTRE A SUSTENTABILIDADE E O DESIGN DE MODA CONTEMPORANEO: UMA
ANALISE SOBRE O SEGMENTO JEANSWEAR

Modnica Moura e Mariana Dias Almeida

ReEsumo

A moda é um dos reflexos que melhor expressa as dindmicas do contemporaneo, e a
sustentabilidade é um dos agentes questionadores do conceito e da abordagem da moda e do
design de moda, assim, a proposta deste artigo é apresentar uma andlise critica da relagdo da
moda com a sustentabilidade, com o objetivo de confrontar e verificar os discursos defendidos
por empresas do segmento jeanswear e o desenvolvimento de seus produtos de vestudrio, cha-
mados de ‘ sustentdveis’. A fundamentacdo parte da revisdo da literatura dessas dreas somada a
pesquisa de campo com entrevistas estruturadas, aplicacdo de questiondrios e posterior anélise
das discursos e divulgacdo por parte das empresas.

PALAVRAS-CHAVE
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THE RELATIONSHIP BETWEEN SUSTAINABILITY AND CONTEMPORARY FASHION DESIGN: AN
ANALYSIS OF THE SEGMENT JEANSWEAR

Moénica Moura e Mariana Dias Almeida

ABSTRACT

Fashion is one of the reflexes that best expresses the dynamics of contemporary, and
sustainability is one of the questioner agents of the concept and approach of fashion and fash-
ion design, this way, the purpose of this paper is to present a critical analysis of the relationship
between fashion and sustainability, with the aim of comparing and verifying the discourses of
advocated by jeanswear segment companies and the development of its garments, called “sus-
tainable”. The reasoning begins from literature review of these areas added to field research with
structured interviews, application of questionnaires and later analysis of companies.

KEYWORDS

Contemporary fashion; Sustainability; jeanswear
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A IDENTIDADE CULTURAL PORTUGUESA: DO COLONIALISMO AO POS-COLONIALISMO:

MEMORIAS SOCIAIS, IMAGENS E REPRESENTAQGES IDENTITARIAS

Maria Manuel Baptista

REsumo

A presente reflexdo pretende analisar as rela¢des entre meméria e identidade de portu-
gueses colonialistas em Africa, tal como foram sendo representadas no cinema portugués até
ao final do século XX. Escolhemos cinco dos que nos pareceram os exemplos mais ilustrativos
(trés longas-metragens de ficgdo e duas comédias) que representam de forma diversa o modo
como os portugueses se foram representando identitariamente, enquanto ‘agentes civilizadores’
de povos africanos. Com efeito, podemos considerar que a identidade cultural do portugués em
Africa, tal como ela é representada no cinema portugués durante o século XX, passa por trés
momentos distintos: uma primeira fase, que designaremos por ‘A inven¢do de um Império’,
uma segunda fase, que intitulamos ‘Um colonialismo a portuguesa’, e um ultimo momento que,
genericamente, designarmos com a expressdo 'Exilados de sitio nenhum’. Na parte final deste
estudo discutiremos a possibilidade de compreensdo das memdrias e identidades coloniais e
pos-coloniais, a partir de uma gama muito diversa de modalidades relacionais entre o Eu e o
Outro, as quais exigem a contfnua (re)construcdo de memérias e identidades, num quadro de
exercicio de liberdade individual e coletiva: uma tarefa de Sisifo, infinita por natureza.

PALAVRAS-CHAVE
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PORTUGUESE CULTURAL IDENTITY: FROM COLONIALISM TO POST-COLONIALISM:
SocIAL MEMORIES, IMAGES AND REPRESENTATIONS OF IDENTITY

Maria Manuel Baptista

ABSTRACT

This reflection aims to analyse the relation between the memory and identity of the colo-
nial Portuguese in Africa, according to how they were represented in Portuguese cinema until the
end of the 20th century. We chose five examples, which we considered most illustrative (three
feature-length fictional films and two comedies), which demonstrate the diverse ways in which
the Portuguese were represented in terms of identity, as ‘civilising agents’ for the African peo-
ple. Thus, we can consider that the cultural identity of the Portuguese in Africa, as portrayed
in Portuguese cinema in the 20th century, had three distinct phases: we designated the first as
‘The invention of an Empire’, the second as ‘a Portuguese colonialism’, and a final stage, which
is entitled with the expression ‘Exiled from nowhere’. In the final part of this study, we discuss
the possibility of understanding colonial and post-colonial identities and memories, from a wide
range of modalities related to Myself and the Other, which require the continuation of a (re)
construction of memories and identities, in a framework of exercising individual and collection
liberty: a work of Sisifo, infinite by nature.

KEYWORDS

Identity; cinema; colonialism; decolonization; post-colonialism
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