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Volume 39 of Comunicação e Sociedade is dedicated to a series of studies from dif-
ferent approaches on the use of digital platforms. These platforms, on the one hand, 
are interpreted as an important means of consumption and arena for the emergence of 
collaborative social practices. On the other hand, they are also analysed as new mecha-
nisms for surveillance and the production of performative discourses in an increasingly 
connected economy. 

The backdrop of the crisis caused by the covid-19 pandemic has led to the use of 
platforms of the so-called “sharing economy” for different places. Tourism-related ser-
vices and workers have experienced major financial losses, while transport and delivery 
platforms have risen to unprecedented prominence. 

Mandatory social isolation and sanitary security measures for consumption and 
movement of goods have positioned digital apps that manage such services as the main 
adjunct for some sectors of economy, such as catering and food delivery (Buheji, 2020). 
They have also attracted a large number of companies, consumers and especially workers 
who have seen digital platforms as an opportunity to overcome the economic recession 
and the lack of opportunities in the conventional labour market in countries like Portugal 
and Brazil. This unexpected growth also exposed the labour crisis and the ethical dilem-
mas that the dynamics of this sharing economy were trying to hide (Chen et al., 2021).

The pandemic was yet another proof of how much the internet and its different 
platforms have become fundamental elements of various dimensions of our lives, both 
as a tool for work and income, and in a more social dimension as a meeting place, a 
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consumption space and a communication tool. We can dare to say that never before have 
we experienced such an intense use of digital media as we do today as a result of the vari-
ous restrictions we have been subjected to (Ricarte, 2020). This is for those of us having to 
stay home due to lockdowns, and for those of us having to provide essential services such 
as medics, caregivers, and transport workers as well. For both groups, digital platforms 
have become indispensable in unprecedented ways, both at home and the world over.

Through the pandemic we learn how this digital dependency backdrop can still be 
transformed into a scenario of vigilance and risky behaviour. Almost naturally, we bring 
to these spaces not only a pressing need to consume and work, but also the good and 
the bad in us. As such, the internet has increasingly become not a reflection of our offline 
life, but a continuity of life itself. As Hossain (2020) has pointed out, this intense digital 
way of life has also produced direct effects on the mental health of many people who 
relied on the sharing economy digital platforms as their main source of income.

To understand aspects of the uses we make of the multiple digital platforms that 
constitute the internet, this volume presents important studies that seek to understand 
the various interfaces of this economy and its impacts. These range from the repercus-
sions in the field of communication, to forms of consumption, social discrimination, 
labour relations and the dangers of the increasingly intense commodification of our af-
fections through big data (Saturnino, 2020).

The contributions in this volume illustrate how strongly digital media have trans-
formed the economy and the world of work. They demonstrate how these transforma-
tions have directly affected our lifestyles and how we can envision regulatory instruments 
for these sectors to ensure a more balanced and sustainable future in the face of these 
new realities.

The first four articles in this volume focus on the use of transport and delivery apps 
in Brazil and Portugal from different perspectives. In the first article, Rafael Grohmann, 
Cláudia Nonato, Ana Flávia Marques and Camila Acosta Camargo describe, in “Media 
Strategies of Labor Platforms: Circulation of Meanings in Social Media of Companies in 
Brazil”, how digital transport and delivery platforms use their own ethics through com-
munication to try to control the meanings of the service they offer, thus undermining 
historical class struggles. Drawing on the pandemic context, the authors take the case of 
the strike of workers using transport and delivery apps to describe the conflicts between 
the interests of large companies and the needs of these workers.

Within the same context, but with an approach focused on the organizational 
strategies adopted by sharing economy companies in light of the pandemic, the article 
“Sharing Economy and Organizational Communication Practices in Times of Covid-19: 
Social Brands in Brazil and Portugal”, by João Francisco Raposo and Carolina Frazon 
Terra helps us understand how these companies use the social brand concept to estab-
lish what they call a “brand activism”. In such a relationship, social responsibility and 
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good communication practices become key elements for companies seeking to maintain 
a positive reputation among their consumers. The authors also outline the challenges 
these brands face in a social scenario where companies are increasingly being asked to 
take ethical and political positions on current issues. 

In the third article the authors Victor Piaia, Eurico Matos, Sabrina Almeida, Dalby 
Dienstbach and Polyana Barboza write, in the text the “‘Breque dos Apps’: A Temporal 
Analysis of Communities and Influencers in Online Public Debate on Twitter”, about 
the collective action of protests of workers using delivery apps in Brazil held against the 
regime and working conditions during the pandemic period. By analysing the intense de-
bate on Twitter about the precarious working conditions through apps like iFood, Rappi, 
Uber Eats and Loggi, the article describes how social mobilisation in digital environ-
ments takes effect when the interactions between groups involved in a cause are medi-
ated by social groups and digital influencers.

Still on transport platform studies, Naiara Evangelo and Fátima Cristina Regis Mar-
tins de Oliveira, analyse, in “The Black Social Ranking Experience at Uber: A Racialized 
Reflection on Contemporary Surveillance”, the impacts of worker rankings and their rela-
tion to racial issues. The authors suggest an amplified look at how Uber operates with 
regard to building a reputation for drivers and passengers, and how this system has 
become a tool for constant surveillance.

In “Sentiment Analysis: From Psychometric to Psychopolitics”, Felipe Melhado and 
Jean-Martin Rabot examine the topic of the commodification of affections through digital 
platforms. From studies on the creation of big data and its relationship with contempo-
rary surveillance, they describe how these strategies serve as a psychopolitical instru-
ment for monitoring and producing affect as a form of subjective control. 

From an international perspective, authors María Soledad Segura and Ana Bizberge 
discuss, in “Digital Rights During the Covid-19 Pandemic in Latin America”, how the gov-
ernment, the private sector and civil society in Argentina, Brazil and Mexico responded 
to the governance challenges of new communication technologies during the pandemic 
and how their responses impacted on human rights regarding freedom of expression, 
access and privacy. 

In the field of consumer studies, the volume includes two articles addressing is-
sues related to consumption practices through digital platforms in Spain and Cuba. The 
paper “YouTube Preferences and Practices of Preadolescents: Findings From a Study Car-
ried Out in Catalonia”, authored by Maddalena Fedele, Sue Aran-Ramspott and Jaume 
Suau, reveals how the most famous video platform on the internet plays a pivotal role in 
the media lives of Spanish teenagers and pre-teens, becoming one of the main sources 
of entertainment consumption for this group of people.

Still on consumption practices, “Paquetes as Improvised Media: Transnational-
ism and Cultural Consumption in Havana-Miami Context”, written by Thiago Soares 
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and Sofia Zanforlin, explores the alternative means of access to information assets in a 
country where the capitalist forms of consumption are still contradictory. From an eth-
nographically inspired study, the authors disclose how Cuban consumers devise strate-
gies for consuming US culture not marketed in Cuba through alternative distribution of 
content packages using online and offline networks. 

These alternative procedures on the internet are also the subject of the article 
“Crowdfunding Platforms in the Political Economy of Alternative Media” by Lina Mos-
coso Teixeira and Ana Jorge, in which they analyse how alternative media outlets in 
Portugal, Spain and Brazil articulate to maintain their independent journalism through 
crowdfunding. The authors describe how the political economy of these media base their 
online presence strategies on social networks to increase the engagement of the audi-
ence not only as readers but also as funders.

The article that follows provides an interesting reflection on open access to scien-
tific production. Tiago Lima Quintanilha and Natalia Trishchenko in their article “Open 
Access and Scientific Knowledge: Between the Public Interest and the Business Model. 
A Literature Review”, consider the polarities that surface from the connection between 
open access and scientific knowledge. They highlight, for example, how this initiative can 
become a powerful catalyst for disseminating knowledge, making it not only more visible 
but also more accessible if we consider how this knowledge could be transferred from 
digital platforms. However, the authors do not overlook the negative aspects by referring 
to an underlying inability to tackle a parallel science economy, that is, one that uses open 
access and the principles of academic production to introduce capitalist dynamics by 
imposing fees for the publication of scientific results. According to Tiago Lima Quinta-
nilha and Natalia Trishchenko, this approach to science management goes against the 
principles of open knowledge and thus favours the rise of opportunity inequalities within 
the scientific community.

Closing the theme in this volume, “Building Trust in Digital Platforms for Sharing 
Collaborative Lifestyles in Sustainable Contexts”, by Raissa Karen Leitinho Sales, Ana 
Carla Amaro and Vania Baldi explores a set of guidelines from digital platforms that pro-
mote experiences in education projects in rural areas of Portugal. The authors seek to 
understand how these non-profit associations elaborate discursive strategies in sustain-
able contexts to promote trust building and reciprocity among their users. They conclude 
that such guidelines provide an ethics manual for platforms aiming to produce a digital 
script for best practices in lifestyle sharing among users.

In the “Varia” section, the volume also includes three texts that, while unrelated to 
the central theme, focus on the current state of journalism in the light of the pandemic. 
The authors of these three contributions provide from different perspectives the results 
of a study conducted in May and June 2020, which surveyed 890 journalists, in an at-
tempt to understand the effects of the first state of emergency in journalism in Portugal 
during the pandemic crisis.
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The first “Journalism in the Context of a Sanitary Crisis: Representations of the Job 
and Journalists’ Expectations”, by Carlos Camponez and Madalena Oliveira, describes 
how the work of journalists has been affected over time up to an unexpected scenario 
provoked by the pandemic. The text focuses on analysing the expectations of journalism 
professionals compared to the collective imaginary about the profession and the shock 
of such workers before the labour difficulties in the sector, namely with regard to the pre-
carization of work. Camponez and Oliveira describe how the dissatisfaction with the pro-
fession was aggravated by the covid-19 pandemic and outline the reasons that still keep 
many professionals in the industry clinging to a certain idea of professional fulfilment.

“Journalism in State of Emergency: An Analysis of the Effects of the Covid-19 Pan-
demics on Journalists’ Employment Relationships”, by José Luís Garcia, José Nuno Ma-
tos and Pedro Alcântara da Silva, explains how the socio-professional condition of jour-
nalists has undergone changes influenced by the liberalisation and digitalisation of the 
activity. The authors analyse some implications of the policies on journalistic work before 
and during the pandemic to determine whether this new reality reflects a reversal of the 
precarization trend or, on the contrary, its acceleration.

Still on the subject, João Miranda, Joaquim Fidalgo and Paulo Martins propose the 
“Journalism in Time of Pandemic: New Professional Routines, New Ethical Challenges”,  
where they map the effects of the pandemic on the practices and routines of communica-
tion professionals. The authors point out, for example, the existence, within journalistic 
practices, of some marks of depersonalisation of the activity due to the constraints of 
journalists’ social isolation. These circumstances lead to deontological dilemmas that 
highlight the relationship between journalistic practice in the pandemic and the rigour 
related to the processes of investigating the news. 

Finally, the volume provides two reviews: that of the book Advanced Introduction to 
Platform Economics by Elsa Costa e Silva and that of the book The Platform Economy: How 
Japan Transformed the Consumer Internet by Jack Linchuan Qiu.

Be they institutionalised news organisations or social media platforms, be they dig-
ital economies for light-hearted entertainment, mundane everyday livelihood activities, 
or collective struggles for dignity and democracy — the issues at stake in this volume of 
Comunicação e Sociedade are important, dynamic, and multifaceted. Yet, in one way or 
another, they all deal with the fundamental discourses, formal or informal, that undergird 
today’s digital platforms, which must be exposed and scrutinised. They all document 
and question the mechanisms of control, for good or for bad, that limit agentic practices 
through not only computer codes but also legal codes and social norms. Digital platform 
economies are, undoubtedly, tools of late capitalism designed to reshape citizens into lit-
tle more than atomised consumers, a process now accelerated by the covid-19 pandemic.

However, as shown by articles curated here, the unfolding public health crisis — now 
triggering a devastating cascade of economic, political, social, and cultural crises world-
wide — is also an opportunity for progressive innovations and grassroots collaboration, 
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both within the ivory tower and beyond. After all, platform economies are a connected 
economy that can, and should, be reformed through the renewal of our collaboration 
models and collective spirit. It is along this line of “pessimism of the intellect” and “opti-
mism of the will” that we put together this volume in the hope for more collaboration in 
academic solidarity economies for better platforms in a better world.

Translation: Anabela Delgado

Acknowledgements

This work is supported by national funds through FCT – Fundação para a Ciência e 
Tecnologia, I.P., under the project UIDB/00736/2020.

This work is also support by Fundação para a Ciência e a Tecnologia – FCT, for fund-
ing the Post-doctoral research of Rodrigo Saturnino, reference: SFRH/BPD/115125/2016. 

References

Buheji, M. (2020). Sharing economy and communities attitudes after covid-19 pandemic — Review of 
possible socio-economic opportunities. American Journal of Economics, 10(6), 395–406. https://doi.
org/10.5923/j.economics.20201006.09

Chen, G., Chengc, M., Edwardsd, D., & Xu, L. (2021). Covid-19 pandemic exposes the vulnerability of the 
sharing economy: A novel accounting framework. Journal of Sustainable Tourism. Advance online 
publication. https://doi.org/10.1080/09669582.2020.1868484

Hossain, M. (2021). The effect of the covid-19 on sharing economy activities. Journal of Cleaner Production, 
280, article 124782. https://doi.org/10.1016/j.jclepro.2020.124782.

Ricarte, É. (2020). A expansão do processo de digitalização durante a pandemia de covid-19. Finisterra, 
55(115), 53–60. https://doi.org/10.18055/finis20350

Saturnino, R. (2020). Novas formas de performance social no contexto digital da “economia da partilha”. 
Estudos em Comunicação, (31), 191–213. https://doi.org/10.25768/20.04.03.31.09

Biographic Notes

Rodrigo Ribeiro Saturnino is a digital sociologist, artist, and graphic activist. He 
holds a PhD in sociology from Institute of Social Sciences of University of Lisbon, a mas-
ter’s in communication and culture from School of Arts and Humanities of the University 
of Lisbon. He is currently working as a postdoctoral researcher in communication, with 
a grant from the Fundação para a Ciência e Tecnologia (SFRH/BPD/115125/2016), at 
the University of Minho, studying the sharing economy and algorithmic racism through 
digital platforms. Among his multiple publications we highlight the books A Construção 
do Imaginário Social dos Imigrantes Brasileiros em Portugal nas Redes Sociais da Internet: O 



Comunicação e Sociedade, vol. 39, 2021

13

Digital Platforms in Connected Economy . Rodrigo Ribeiro Saturnino, Helena Sousa & Jack Linchuan Qiu

Caso do Orkut (The Construction of the Social Imaginary of Brazilian Immigrants in Por-
tugal in Internet Social Networks: The Orkut Case; 2016) and A Política dos Piratas: Infor-
mação, Culturas Digitais e Identidades Políticas (The Politics of Pirates: Information, Digi-
tal Cultures and Political Identities; 2017). He is an active member of Djass - Associação 
de Afrodescendentes (Afro descendants Association). In the field of art, he develops a 
project in the forms of painting, illustration and urban art, where he uses homoeroticism 
and pleasure as a starting point for a critical reflection on ideals of masculinity.

ORCID:https://orcid.org/0000-0002-2672-7721
Email: rodrigoribeirosaturnino@gmail.com
Address: Centro de Estudos de Comunicação e Sociedade, Instituto de Ciências 

Sociais, Universidade do Minho, 4710-057 Braga

Helena Sousa is the chair of the Cultural Council of the University of Minho, council 
chair of the Institute of Social Sciences and director of the Department of Communica-
tion Sciences of the same university.  PhD in communication policy from City University, 
London, in 1996, Helena Sousa is full professor at the University of Minho where she 
coordinates pedagogical and scientific activities. Some of the many research areas she 
promotes include media regulation and communication policies and the intersection 
between the political economy of communication and journalism. She is an editor of the 
European Journal of Communication, a full member of the Euromedia Research Group 
and member of the Independent General Council of the public media service in Portugal, 
RTP.  Helena Sousa participated for 10 years in the coordination (as chair and vice-chair) 
of the political economy section of the International Association for Media and Commu-
nication Research (IAMCR) and is an elected member of the International Council and 
coordinator of the Membership Committee of this organisation.

ORCID: https://orcid.org/0000-0002-8101-0010
Email: helena@ics.uminho.pt
Address: Centro de Estudos de Comunicação e Sociedade, Instituto de Ciências 

Sociais, Universidade do Minho,. 4710-057 Braga

Jack Linchuan Qiu is professor and research director in the Department of Commu-
nications and New Media at the National University of Singapore. He has published more 
than 100 research articles and chapters and 10 books in English and Chinese including 
Goodbye iSlave: A Manifesto for Digital Abolition (University of Illinois Press, 2016), World 
Factory in the Information Age (Guangxi Normal University Press, 2013), Working- Class 
Network Society (MIT Press, 2009), and co-authored book Mobile Communication and 
Society (MIT Press, 2005). His work has been translated into German, Japanese, Korean, 
French, Portuguese, and Spanish. Jack is president of the Chinese Communication Asso-
ciation (CCA), recipient of the C. Edwin Baker Award for the Advancement of Scholarship 

mailto:rodrigoribeirosaturnino@gmail.com


Comunicação e Sociedade, vol. 39, 2021

14

Digital Platforms in Connected Economy . Rodrigo Ribeiro Saturnino, Helena Sousa & Jack Linchuan Qiu

on Media, Markets and Democracy, and an elected fellow of the International Communi-
cation Association (ICA). He has served on the editorial boards of 14 academic journals, 
while collaborating with grassroots non-governmental organisations, co-ops, startups, 
and international organisations to promote social justice and sustainable development. 

Email: jacklqiu@nus.edu.sg
ORCID: https://orcid.org/0000-0001-9950-1267
Address: AS6, 11 Computing Drive #03-08, Dept of CNM, National University of 

Singapore, Singapore 117416

This work is licensed under a Creative Commons Attribution-NonCommercial 4.0 Inter-
national License.

https://orcid.org/0000-0001-9950-1267

	_heading=h.30j0zll
	_heading=h.30j0zll
	_heading=h.1fob9te
	_heading=h.3znysh7
	_heading=h.2et92p0
	_heading=h.tyjcwt
	_heading=h.3dy6vkm
	_heading=h.1t3h5sf
	_Hlk49161588
	_Hlk23072405
	_Hlk23072425
	_Hlk49161625
	_Hlk49162322
	_Hlk49161803
	_Hlk49161786
	_Hlk49161764
	_GoBack
	_GoBack
	_heading=h.30j0zll
	_heading=h.gjdgxs
	_heading=h.1fob9te
	_heading=h.3znysh7
	_heading=h.2et92p0
	_heading=h.tyjcwt
	_heading=h.3dy6vkm
	_heading=h.1t3h5sf
	_Hlk62056990
	_Hlk33107558
	_Hlk40790351
	_GoBack
	_Hlk40790329
	_Hlk40790113
	_Hlk40790136
	_Hlk67582941
	_Hlk67584018
	_Hlk67584265
	_Hlk67584456
	_Hlk67584510
	_Hlk67584841
	_Hlk67585210
	_Hlk67585787
	_Hlk67585903
	_Hlk67586083
	_Hlk67586572
	move66106546
	move661065461
	move66106579
	move661065791
	_Hlk59633760
	_GoBack
	Digital Platforms in Connected Economy: Discourse, Control, Consumption, and Collaboration
	Plataformas Digitais na Economia Conectada: Discurso, Controlo, Consumo e Colaboração - diferenciar do título do volume

	Rodrigo Ribeiro Saturnino
Centro de Estudos de Comunicação e Sociedade, Instituto de Ciências Sociais, Universidade do Minho, Portugal
	Helena Sousa
Centro de Estudos de Comunicação e Sociedade, Instituto de Ciências Sociais, Universidade do Minho, Portugal
	Jack Linchuan Qiu
Department Communications and New Media, Faculty of Arts and Social Sciences, National University of Singapore, Singapore
	Thematic articles | Artigos temáticos 
	Media Strategies of Labor Platforms: Circulation of Meanings in Social Media of Companies in Brazil
	Rafael Grohmann
Laboratório de Pesquisa DigiLabour, Programa de Pós-Graduação em Ciências da Comunicação, Universidade do Vale do Rio do Sinos, São Leopoldo, Brazil
	Cláudia Nonato
Centro de Pesquisa em Comunicação e Trabalho, Programa de Pós-Graduação em Ciências da Comunicação, Universidade de São Paulo, São Paulo, Brazil
	Ana Flávia Marques
Centro de Pesquisa em Comunicação e Trabalho, Programa de Pós-Graduação em Ciências da Comunicação, Universidade de São Paulo, São Paulo, Brazil
	Camila Acosta Camargo
Centro de Pesquisa em Comunicação e Trabalho, Programa de Pós-Graduação em Ciências da Comunicação, Universidade de São Paulo, São Paulo, Brazil
	Sharing Economy and Organizational Communication Practices in Times of Covid-19: Social Brands in Brazil and Portugal
	João Francisco Raposo
Centro de Jornalismo e Editoração, Escola de Comunicações e Artes, Universidade de São Paulo, São Paulo, Brazil
	Carolina Frazon Terra
Programa de Pós-graduação em Comunicação, Faculdade Cásper Líbero, CIDADE, Brazil
	“Breque dos Apps”: A Temporal Analysis of Communities and Influencers in Online Public Debate on Twitter
	Victor Piaia
Diretoria de Análise de Políticas Públicas, Fundação Getulio Vargas, Rio de Janeiro, Brazil
	Eurico Matos
Diretoria de Análise de Políticas Públicas, Fundação Getulio Vargas, Rio de Janeiro, Brazil
	Sabrina Almeida
Diretoria de Análise de Políticas Públicas, Fundação Getulio Vargas, Rio de Janeiro, Brazil
	Dalby Dienstbach
Diretoria de Análise de Políticas Públicas, Fundação Getulio Vargas, Rio de Janeiro, Brazil
	Polyana Barboza
Diretoria de Análise de Políticas Públicas, Fundação Getulio Vargas, Rio de Janeiro, Brazil
	The Black Social Ranking Experience at Uber: A Racialized Reflection on Contemporary Surveillance
	Naiara Silva Evangelo
Centro de Educação e Humanidades, Departamento de Comunicação Social, Universidade do Estado do Rio de Janeiro, Rio de Janeiro, Brazil
	Fátima Cristina Regis Martins de Oliveira
Centro de Educação e Humanidades, Departamento de Comunicação Social, Universidade do Estado do Rio de Janeiro, Rio de Janeiro, Brazil
	Sentiment Analysis: From Psychometrics to Psychopolitics
	Felipe Melhado
Centro de Estudos de Comunicação e Sociedade, Instituto de Ciências Sociais, Universidade do Minho, Braga, Portugal
	Jean-Martin Rabot
Centro de Estudos de Comunicação e Sociedade, Instituto de Ciências Sociais, Universidade do Minho, Braga, Portugal
	Digital Rights During the Covid-19 Pandemic in Latin America
	María Soledad Segura
Consejo Nacional de Investigaciones Científicas y Técnicas, Argentina/Departamento, Facultad de Ciencias Sociales y Facultad de Ciencias de la Comunicación, Universidad Nacional de Córdoba, Córdoba, Argentina
	Ana Bizberge
Instituto de Estudios de América Latina y el Caribe, Facultad de Ciencias Sociales, Universidad de Buenos Aires, Buenos Aires, Argentina
	YouTube Preferences and Practices of Preadolescents: Findings From a Study Carried Out in Catalonia
	Maddalena Fedele
Departamento de Biblioteconomía, Documentación y Comunicación Audiovisual, Centre de Recerca en Informació, Comunicació i Cultura, Facultad de Información y Medios Audiovisuales, Universitat de Barcelona, Barcelona, Spain
	Sue Aran-Ramspott
centro/departamento (não grupo), Facultat de Comunicació I Relacions Internacionals Blanquerna, Universitat Ramon Llull, Barcelona, Spain
	Jaume Suau
centro/departamento (não grupo), Facultat de Comunicació I Relacions Internacionals Blanquerna, Universitat Ramon Llull, Barcelona, Spain
	Paquetes as Improvised Media: Transnationalism and Cultural Consumption in Havana-Miami Context
	Thiago Soares
Centro de Artes e Comunicação, faculdade/instituto?, Universidade Federal de Pernambuco, Recife, Brazil
	Sofia Zanforlin
Centro de Artes e Comunicação, faculdade/instituto?, Universidade Federal de Pernambuco, Recife, Brazil
	Crowdfunding Platforms in the Political Economy of Alternative Media
	Lina Moscoso Teixeira
Centro de Estudos de Comunicação e Sociedade, Instituto de Ciências Sociais, Universidade do Minho, Braga, Portugal
	Ana Jorge
Centro de Investigação em Comunicação Aplicada, Cultura e Novas Tecnologias, Escola de Comunicação, Arquitetura, Artes e Tecnologias da Informação, Universidade Lusófona, Lisboa, Portugal
	Open Access and Scientific Knowledge: Between the Public Interest and the Business Model. A Literature Review
	Tiago Lima Quintanilha
Centro de Investigação e Estudos de Sociologia, Escola de Sociologia e Políticas Públicas, Instituto Universitário de Lisboa, Lisboa, Portugal
	Nataliia Trishchenko
Faculty of Journalism, Department of New Media and Communication Theory, Lomonosov University, Moscow, Russia
	Building Trust in Digital Platforms for Sharing Collaborative Lifestyles in Sustainable Contexts
	Raissa Karen Leitinho Sales
Departamento de Comunicação e Arte, Universidade de Aveiro, Aveiro, Portugal
	Ana Carla Amaro
Departamento de Comunicação e Arte, Universidade de Aveiro, Aveiro, Portugal
	Vania Baldi
Departamento de Comunicação e Arte, Universidade de Aveiro, Aveiro, Portugal
	Varia | Varia 
	Journalism in the Context of a Sanitary Crisis: Representations of the Job and Journalists’ Expectations
	Carlos Camponez
Centro de Estudos Interdisciplinares, Faculdade de Letras, Universidade de Coimbra, Coimbra, Portugal
	Madalena Oliveira
Centro de Estudos de Comunicação e Sociedade, Instituto de Ciências Sociais, Universidade do Minho, Braga, Portugal
	Journalism in State of Emergency: An Analysis of the Effects of the Covid-19 Pandemics on Journalists’ Employment Relationships
	José Luís Garcia
DEPARTAMENTO/centro, Instituto de Ciências Sociais, Universidade de Lisboa, Lisboa, Portugal
	José Nuno Matos
DEPARTAMENTO/centro, Instituto de Ciências Sociais, Universidade de Lisboa, Lisboa, Portugal
	Pedro Alcântara da Silva
DEPARTAMENTO/centro, Instituto de Ciências Sociais, Universidade de Lisboa, Lisboa, Portugal
	Journalism in Time of Pandemic: New Professional Routines, New Ethical Challenges
	João Miranda
Centro de Estudos Interdisciplinares do Século XX, Faculdade de Letras, Universidade de Coimbra, Coimbra, Portugal
	Joaquim Fidalgo
Centro de Estudos da Comunicação e Sociedade, Instituto de Ciências Sociais, Universidade do Minho, Braga, Portugal
	Paulo Martins
Centro de Administração e Políticas Públicas, Instituto Superior de Ciências Sociais e Políticas, Universidade de Lisboa, Lisboa, Portugal
	Book Reviews | Leituras 
	Book Review of Advanced Introduction to Platform Economics
	Recensão do Livro Advanced Introduction to Platform Economics (Introdução Avançada à Economia de Plataformas) - se pretender, fornecer título

	Elsa Costa e Silva
Centro de Estudos de Comunicação e Sociedade, Instituto de Ciências Sociais, Universidade do Minho, Portugal
	Book Review of The Platform Economy: How Japan Transformed the Consumer Internet
	Recensão do Livro The Platform Economy: How Japan Transformed the Consumer Internet

	Jack Linchuan Qiu
Department Communications and New Media, Faculty of Arts and Social Sciences, National University of Singapore, Singapore

